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My method for developing a logo for clients does vary 
depending on their needs but it generally follows the 
structure below.

The Design Process
Kick Off Meeting- Either in person or video call, this 
meeting is collecting materials and ideas from 
collaborators or stakeholders and discussing what is 
desired in the final product. 

First Draft- After the initial meeting I will develop a PDF 
with 8-10 black and white logo options. Due to their 
nature, a logo is most often used in a single color 
format. So I start with a solid black design even when 
the final logo will have multiple colors.

Review and Revise- Clients/collaborators reviews 
preliminary options and send feedback on likes and 
dislikes (via email/video call/meeting) and then I will 
either:

 • Create an additional round of 8-10 new 
   logo options
        
 • Create variations or combinations of 
  options from the first draft
        
 • Move on with a selected logo to be refined

Final Drafts- This process continues until the client is 
satisfied but usually ends up being about 3-5 rounds 
edits. When a logo is selected, we move on to 
developing the color version of that logo by 
investigating multiple color palettes. This process is very 
similar to the black and white logo development and 
will be narrowed down to a final product!

Final Deliverables- Once everything is finalized I send 
over all of the desired file types of the logos. This allows 
my clients to have the best file type to use their new 
logo in whatever way they desire, from printed signs to 
website and social media graphics.

 • Black & White, and Color versions of the new logo
   File Types: AI, EPS, JPEG, PNG, and PDF

 • A single page general style guide is also included 
  with colors, fonts, and general suggestions for 
  when to use which version of the new logo to help 
  keep your new brand consistent.

My Method

Final Product
Developed Logo

Client’s Doodled Idea

Pantone
P 143-15 C

Solid Black Solid White

Fonts
Century Gothic
Century Gothic Bold

Primary Logo
Black and Green

-Use on lighter backgrounds

Secondary Logos
Solid colors Black or White

Use White on dark backgrounds

-Best for screen printing 
     or embroidery

Logo Style Guide

12.13.22

General Rules
Never distort logo ratio

Use best version and file type 
of logo for maximum legibility

File Types
JPEG- Made of pixels, best for 
small digital applications 
(not as reliable as PNGs)

PNG- Made of pixels, best and 
preferred for all digital and web 
applications, can have 
transparent background. Also 
good for small print applications. 

EPS- Vector file, best for print. 
Can be enlarged to any size.  
Compatible with non-Adobe 
programs.

AI- Vector file, best for print. 
Can be enlarged to any size.  

Colors
Black
White
Green

Previous Project Examples

Original Logo Refreshed Logo

General Style Guide

Developed Logo
Apparel Mock Up

Developed Logo
with tagline
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Summit Artspace
The nonprofit Summit Artspace holds a special 
place in my heart and it has provided multiple 
stepping stones in my career. I worked there as 
the Exhibitions and Administrative Assistant 
2018-2020 and after I created my own small 
business they hired me as their contract graphic 
designer. Since then I have worked with their 
growing team and helped solidify their brand 
and messaging as well as some website content 
management for their virtual art exhibitions. 

1  2021 Quarterly Informational Booklets, Event 
 Postcards, and Branded Stickers

2  Website Banners and Virtual Exhibitions 

3  One Year of Branding- Quarterly Exhibitions

4  Business Cards

5  Tri-Fold Brochure

@summitartspace

@AkronAreaArts
Summit Artspace

summitartspace.org

Summit Artspace connects artists and 
artist-serving organizations to the community 
and to the resources they need to thrive 
professionally, creatively, and financially.

Natalie Grieshammer Patrick
Director of Artist Resources
O: 330.376.8480  ex.1

natalie@summitartspace.org
140 East Market Street
Akron, OH 44308
summitartspace.orgin

Sam Imrie
Gallery and Programs Assistant
O: 330.376.8480  ex.0

sam@summitartspace.org
140 East Market Street
Akron, OH 44308
summitartspace.orgin

Heather Meeker
Executive Director
C: 330.338.4267
O: 330.376.8480  ex.2

heather@summitartspace.org
140 East Market Street
Akron, OH 44308
summitartspace.org
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About Summit Artspace  
Summit Artspace is a nonpro�t organization 
that supports artists throughout every step of 
the creative process. Located in the Historic 
Arts District in downtown Akron, it is a hub for 
artists and arts supporters to connect and 
share ideas. With a�ordable studio spaces 
available to artists and creative organizations, 
the building is bustling with inspiration at every 
corner. Four times each year, Summit Artspace 
rotates exhibitions in its �ve galleries, allowing 
the public to access incredible art for free. It 
also coordinates public programs, such as 
ArtWalk, which engage the community with art 
and local creators.

Galleries and Exhibitions   
We rotate our exhibitions quarterly with 4-6 
exhibitions on view at a time. Our mix of solo 
and group shows give artists of all career 
phases a platform to share their work with 
the community. �e Artists of Rubber City 
also feature their members’ work in the third 
�oor BOX Gallery. 

Public Programs    
Our public programs include ArtWalk, Arts Alive, 
Artists Sunday, and more. �ese programs 
engage community members with the arts and 
connect them with local artists. 

Resident Artists
and Organizations 

Summit Artspace is home to over thirty 
resident artists and organizations. Our 
residents practice in a variety of areas, 

including, but not limited to, visual arts, 
music, and theatre. 

ARTS
AL  VE

awards

Scan QR code to see full list of
Resident Artists and Organizations!

“I had been participating in art festivals for about 5 
years and wanted to pivot to having a public work and 
display space. I had been a visitor to Summit Artspace 
for years and thought it would be the perfect place for 

me. Not only have I gained a dedicated space for my 
art, but I’ve gained a wonderful community of fellow 

artists and building visitors who have helped me grow 
and expand my art and have also become my friends.” 

Jennifer Worden, resident artist
at Summit Artspace, studio 316   

“Being a resident at Summit Artspace has allowed me 
to connect with other artists and the arts community in 

Akron. Community is important to me and I feel being 
around other artists is very motivating.”  

Brittany Luciani, resident artist
at Summit Artspace, studio 310  

In 2021, Summit Artspace...

Provided services to more than 
500 artists and educators 

Hosted 30 exhibitions and displayed 
832 artworks by 302 artists 

Created 25 virtual exhibitions 
on its website 

Welcomed 3,000 on-site visitors 
during public hours, special 
events, and exhibition openings 

Kenn Hetzel’s Artist Talk
Thinking Large, Working Small, 2022

FRESH, 2022

 I Know Why My Favorite Color is Orange
Katie Mongoven

1st Place Winner of FRESH, 2022

Mom’s Garden
Resident Artist Tom Baldwin, studio 309

19th Annual Kaleidoscope Juried Exhibition, 2021
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Our Mission 
Summit Artspace connects artists 
and artist-serving organizations to 

the community and to the resources 
they need to thrive professionally, 

creatively, and financially. 

About the Building 
Summit Artspace’s historic building has been 
an Akron landmark since 1927 when it was 
commissioned by John S. and James L. 
Knight as the new headquarters of the Akron 
Beacon Journal. Standing three stories tall 
and boasting a whopping 55,000 square feet, 
the building has been an epicenter of 
excitement and creativity for nearly a century. 
On November 10, 1927, U.S. President Calvin 
Coolidge started the paper presses using a 
telegraph key in the White House. 20,000 
visitors attended the three-day 
housewarming event that followed.  

�e Knight brothers relocated the Beacon 
Journal in 1938 and the Akron Public Library 
purchased the building in 1940. It was used as 
the library’s main location until 1969. Small 
manufacturing companies used the building 
until 1976 when it was purchased by Summit 
County. Summit County has previously leased 
the building to the Historical Society, the 
MRDD board, and the Akron Work Center. 
�e building is now leased by Summit 
Artspace and is enjoyed by resident artists, 
creative organizations, and the public. �e 
building retains many of its original features, 
including a manually-operated freight 
elevator, John S. Knight’s safe, and of course, 
the ornate art-deco façade. 

Public Hours 
Fridays: Noon - 7 p.m.  
Saturdays: 11 a.m. - 5 p.m. 

140 E Market Street
Akron OH 44308 

Contact
Info@summitartspace.org 
(330) 376-8480

@summitartspace

@Summit_Artspace

Summit Artspace

Summit Artspace

Donations are essential to our mission. 
Join our new membership program today!

Thank you for becoming a member of
Summit Artspace!

Become a

Member
Today!

summitartspace.org 
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wigsforkids.org

Mobile
Salon

Helping children to look themselves and live their lives!

Helping children to look themselves and live their lives!

Mobile
Salon

®

®

wigsforkids.org

Wigs for Kids
Over the past few years I have had a 
rewarding relationship with the nonprofit Wigs 
for Kids where I provide for their miscellaneous 
graphic design and visual story telling needs 
through my freelancing business. From 
newsletter graphics and promotional posters 
to fundraising campaign branding and nearly 
everything in between!

1  2020 Thanksgiving Card and Annual Report

2  2021 Going the Extra Mile Campaign 

3  2022 Mobile Salon Vinyl Wrap- Mock-Up

4   Mobile Salon Vinyl Wrap- at Event

5   Mobile Salon Vinyl Wrap- Side View 
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Summit Cycling Center
I serve on the board for the nonprofit 
Summit Cycling Center. As a part of my 
volunteering with them I created their 
website and established a more cohesive 
brand and imagery style. 

1  Summit Cycling Center Website Rebuild 
 and Promotional Photography

One of A Kind Pets
I worked as a part time employee during 
2020 at One of A Kind Pets in their 
administrative offices creating informational 
and promotional materials and well as 
photographing the pets. 

2  One of A Kind Pets Thank You Card 

Bullseye Creative
During an internship the summer of 2015 I 
was tasked with developing a t-shirt design 
that was later printed and sold at the New 
York City Comic Con that year. 

3  2015 New York City Comic Con 
 T-Shirt Design

The Groundhog Show
This pop up art exhibition featuring over 100 
pieces of art from over 50 local artists,  is a 
passion project that my friend, Hope 
Hickman, and I have organized for the past 
two years. 

4  The Groundhog Show Mask/Check-in Sign 
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